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Steve Shepard sent his presentation notes to us.   Here are additional points. 
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Main Points 
 

Millennials and other younger people are varied.   Don’t assume all young people fit in one 
box. 
They bring many skills, perspectives, and ideas that are not that familiar to older people.   Learn 
from them.   Listen!!!!!   Be curious about their take on what needs doing and how to do it. 
Jim Cross recommended Prisoners of Geography by Tim Marshall.  This describes how 
geography influences decisions, policy and perspective and helps you understand where people 
are living and what their constraints are. 
Each generation has strengths and we need to learn how to capitalize on them vs. judge or fear 
them. 
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Important to understand generational theory.  Millennials will make up the vast majority of the 
workforce in the next 5 years.  They  

• Ask a lot of questions about institutional structures 

• See social media as an innovative force 

• Seek a continuum of work and life 
 
Important for millennials to have fundamental communication skills when entered the 
workforce.  They need to be able to: 

• Think critically 

• Write well 

• Speak cogently in front of a group 

• Be aware fo the outside world 

• Have a second language 

• Multitask 

• Manage/analyze date to counter subjectivity 

• Follow through and provide closure when networking 

• Have curiosity 

• Have empathy 
 
Media the Millennials in the group turn to: 

• Need2Know – a daily email with the news stories you need 2 know 

• VPR, BBC 

• Facebook – with prompts to NYT, FreePress  
  
Primary methods of communication 

• Google docs 

• Slack 
 

Resources to understand the work/living environment in a country: 

• PwC’s “Doing Business in x-country/region; available on-line from Price Waterhouse 

• CultureGrams: Church of Latter Day Saints 

• Intercultural Press (Maine) 
 
Resources to assist with networking: 

• LinkedIn – use it to find out who the person you want to meet is networked with – 
people and organizations 

• Find out what people actually do vs. what their titles are before deciding whom to speak 
with 

 
Short term projects: possible to get if you have connections and focused interests 

 


