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Together with Vermont Global Exchange members, we invited guests who could help us 
think through implications for various sectors. 

 

Fran’s Opening Remarks 

Welcome to this 16th meeting 10thth Face to Face gathering of the Vermont Global 
Exchange!  

All of you sitting in this room take action to solve the world’s most pressing problems.  
You and your organization don’t sit around wringing your hands, you act.  The SDGs 
should support your work as a road map for human and ecological flourishing. By the 
way, we’re not talking about a disease!  SDGs are “The Global Goals.”   Or more formally 
– the United Nations Sustainable Development Goals.  The SDGs are made up of 17 
goals to transform the world; in short, to end poverty, protect the planet, ensure 
prosperity for all, and create a lasting peace.   
 
Countries like Denmark are reorganizing their national infrastructure to engage the 
goals. Companies and universities around the world are organizing to accomplish the 
goals.  Aim2flourish, Case University’s business school, has reorganized around the 
Global Goals.  Philanthropy is organizing its collective power to accomplish the Goals. 
Taking a tip from these activities, we invited sector reps from business, education, 
philanthropy, government, and media to explore with us how to ignite action toward 
the SDGs in the state of Vermont.   Vermont is famous for beingee a leader in 
sustainability thinking.  Embracing the SDGs as a framework for action would take this 
commitment to sustainability to a whole new level. 
 
Our goals for tonight: 
1. To realize more deeply the benefits for engaging with the SDGs and to strengthen 
efforts to realize SDGs in your own work  
2. To strengthen our RCE: Regional Centre for Expertise, locally called Greater Burlington 
Sustainability Education Network (GBSEN) in its commitment to promote the SDGs in 
Vermont. Partners: City of Burl, UVM, Shelburne Farms 
3. To challenge our state of Vermont to join the rest of the world in seeing the SDGs as a 
strategic framework for moving forward. 
 
Hopeful takeaways from this evening are action ideas for your sector or organization 
and at least one clear next step that could be put on your “to do list”  
 



The pace of the evening will be quick.  A quick pace raises energy.   We won’t have time 
to finish thinking through each question.  What’s important is to start asking the key 
questions that will galvanize strategic action.  That gets our brain going and we’ll 
continue to explore in our own time and in our own circles.  As Jean Houston says, “You 
have all the time you need” for each activity. 
 
We hope you take the opportunity tonight to imagine a world without hunger and 
poverty. Where people live together in equity, and in peace. Where all conditions favor 
sustainable development, and all activities that do not contribute to the development of 
our planet are either taxed or banned. Imagine that world and what it will take to get 
there. 

Other thoughts of note: It is insights that arise in conversations between people that 
have changed this world. And the more diverse the group of people in the conversation, 
the more powerful the insights will be. 

In our willingness to provide each other with facts and figures on how urgently we need 
to take action, and in our enthusiasm to share good examples with others, we forget to 
take the time to engage in conversation.  We hope that tonight will start many fruitful 
conversations. 

Actions:  A Sampling of Follow Up Ideas 
 
Impact:  “I didn’t know anything about the SDGs.  I’m going to post the Goals at my 
office and start talking about how we can focus our work on them.” 
 
Fundraising:  “The requests for proposals that we are getting are framed in terms of the 
SDGs.  Our work in health is all about Goal 3:  Good Health and Well-Being.  We need to 
say that clearly as we describe projects for prospective funders.”  UN agencies are 
disappointed if prospective projects are not framed with the SDGs. 
 
Organizational focus:  “I am going to propose that we work the SDGs into the way we 
reframe our mission statement so that it expresses the SDG-focused work we are 
doing.” 
 
Education:  “In the classroom, we’re seeing lots of excitement about the SDGs with 
teachers and students.  Now we need to take this to the policy level. The policy level can 
drive what we want to see happen.” The Vermont Learning for the Future Network 
exists to create a just, joyful and sustainable future for our children. (Check their 
amazing website:  www.vtlff.org).  It promotes statewide sharing of best practices and 
resources.  Cultivating Pathways to Sustainability 
https://shelburnefarms.org/blog/cultivating-pathways-to-sustainability creates 
engaging adult/student partnerships to introduce the SDGs and then to create practical 

http://www.vtlff.org/
https://shelburnefarms.org/blog/cultivating-pathways-to-sustainability


SDG related work projects. This program is expanding each year.  One aim is to integrate 
the SDGs in all curricula.   
 
Monitoring success:  “Indicators are good for this.   Each SDG has proposed indicators.  
These are readily available on the Web.  It is also a good idea to make up our own 
indicators for the projects we undertake.” 
 
Business:  The Vermont Businesses for Social Responsibility is a network of 650 
members who learn from one another’s practices and who are committed to the triple 
bottom line.  Business, in itself is a powerful lever for change.  Here’s a question to ask 
Vermont businesses: ‘How can we educate about the SDGs and inspire business to be 
part of a larger continuum of efforts to achieve the Goals?’” 
 
Media:  It is imperative to engage the media.  We want to start pitching good stories 
about the SDGs.   We’ve heard good ones tonight, for example, Lindsay Halman’s 
exciting work with middle schoolers, the startup of GBSEN (Greater Burlington 
Sustainability Education Network).  It is possible for VPR to frame stories in connection 
with one or more of the goals and also to connect stories with what students are 
learning about the SDGs.  Stories can be used to change behaviors as the Population 
Media Center is already doing. 
 
Vermont:  Many SDG-related initiatives are already going strong in Vermont, eg. Farm 
to Plate, Energy Action Network, Vermont Learning for the Future Network.  Could 
Vermont look at the SDGs as a way to see all these initiatives as interconnected in one 
full system? 
 
Government:  National – The SDGs are part of Bernie’s platform.  Burlington – The 2000 
Legacy Project’s aim is a sustainable Burlington.  Its six major goals fit the SDGs.  Since 
then, the Transportation Plan (2011), the Climate Plan (2012), the Housing Action Plan 
(2015) have guided progress.  The Mayor’s last State of the City address highlighted 
current focus areas that also fit the SDGs related to housing, poverty elimination, 
inequity reduction and early learning initiative.   Help is needed to get the message out, 
to track what we’re doing.  It is an opportune time to work together to leave no one 
behind. 
Puerto Rico:  The GBSEN team in their recent trip to Puerto Rico found excited interest 
in setting up an RCE (Regional Centre for Expertise) there and will continue to partner 
with them as they progress. 
 
Philanthropy:  (After the meeting) I learned how two impact investors are applying the 
SDGs to their investment strategies and how that is happening with Scandanavian 
pensions funds.  I want to learn more and report back to my working group. 
 
Communication:  Don’t be silent.  Ask, “How can the SDGs help me bring people 
together?” 



 
Time and effort:  Getting buy-in for the SDGs in an organization that is unaware of them 
would take time and effort.  It’s important to see the SDGs as a way to enhance thinking 
rather than derail thinking. 
 
International visitors and partners:  This is a great topic to discuss with them. 
 
Students:  We can learn much from seeing what students are doing with the SDGs. 
 
Who is at the table:  Include youth, indigenous nations, people of color, others whose 
voices are not heard – this is a must in SDG planning and work. 
 
 
 

Introducing the SDGs – Prep Materials 
 

SDGs Quick Info Sheet 

 
1.  Where can I find a quick overview of the SDGs? 
http://www.undp.org/content/undp/en/home/sustainable-development-goals.html 
 
2.  What is the overall hope that SDG planners have for individuals and organizations? 
That each individual and organization will engage with and work to achieve the SDGs. 
 
3.  What are the benefits of engaging with the SDGs?   

• Money:  increasingly donors/investors are attracted to SDG identified efforts;  
problems identified by SDGs are huge opportunities for future business 

• Impact:  powerful to attach own activities to international consensus 

• Know-how:   SDG networks build relationships and share best practices 

• Good will:  pinning your work/values to a higher cause gains respect  
https://www.cisl.cam.ac.uk/publications/publication-pdfs/towards-a-sustainable-
economy describes “the commercial imperative for business to deliver the SDGs.” 
 
4.  What are barriers to engaging with the SDGs? 

• Time constraints:  easy to allow “the urgent” to overshadow “the important” 

• Attachment to status quo:  “we’ve always done it this way” 
 
5.  What actions can an organization take to engage with the SDGs? 

• Benefits:  understand and communicate these within organization  

• Messaging:  display SDG logo in office space, website, mission statement/plans 

• Focus:  Identify one goal for priority action; set vision – what you want to achieve   

• Roadmap:  create roadmap with measureable targets for this goal 

http://www.undp.org/content/undp/en/home/sustainable-development-goals.html
https://www.cisl.cam.ac.uk/publications/publication-pdfs/towards-a-sustainable-economy
https://www.cisl.cam.ac.uk/publications/publication-pdfs/towards-a-sustainable-economy


• Partners:  link with others working on the same goal to increase impact 

• Communication: report progress and best practices to encourage momentum 
https://www.edie.net/library/Five-steps-to-take-the-lead-on-the-Sustainable-
Development-Goals/6807    www.sdgcompass.org 

  
6  To frame the org’s message in terms of the SDGs, what helpful information is 
available?  www.aim2fourish.com is an example of how one business school does this. 
 
7.  What resources are helpful to align with the SDGs ?  See this list:     
https://weatherhead.case.edu/centers/fowler/aim2flourish/resources/global/ 
 
8.  Where can I find stories of organizations that have engaged with the SDGs? 
https://www.real-leaders.com runs stories of leaders of SDG-aligned organizations.   
http://aim2flourish.com/innovations  has 1000 examples. 
 
9. How does our local RCE (Regional Centre of Expertise) intend to promote the SDGs?   
Education, training and networking opportunities.   https://www.uvm.edu/gbsen/ 
 
 
 
  
 
 

Rap That Jen Used  
 

https://www.flocabulary.com/unit/week-in-rap-extra-sustainable-development-goals/ 
 

 

Worksheet Used at the Meeting 
 

Actions: 
What actions can our organization or sector take and do we want to take 

to engage with the SDGs? 

 
1.  Benefits:  Understand and communicate these within our org 
What benefits do I see?   How to learn to more about benefits? How share with 
others? 
 
 
 

https://www.edie.net/library/Five-steps-to-take-the-lead-on-the-Sustainable-Development-Goals/6807
https://www.edie.net/library/Five-steps-to-take-the-lead-on-the-Sustainable-Development-Goals/6807
http://www.aim2fourish.com/
https://weatherhead.case.edu/centers/fowler/aim2flourish/resources/global/
https://www.real-leaders.com/
http://aim2flourish.com/innovations
https://www.flocabulary.com/unit/week-in-rap-extra-sustainable-development-goals/


2.  Messaging:  Display SDG logo in office space, website. Rebrand mission statement 
and business plans.  
What can I do to start messaging about the SDGs within my organization? 
 
 
 
3.  Focus:  Identify one SDG goal for priority action.  Set a vision for that goal.  What do 
you want to achieve? 
SDG goal selected 
 
Vision for that goal 
 
 
4.  Roadmap:  Create roadmap with measurable targets for this goal. 
What items should be included in the roadmap?   
 
Who could create roadmap? 
 
 
5.  Partners:  Link with others working on the same goal to increase impact. 
Which groups might be interested in partnering with us on our goal? 
 
 
 
6.  Communication:  Report progress and best practices to encourage momentum. 
Which communication vehicles (organization’s own pr outlets, media, networks) 
would benefit by our progress reports? 
 

Sector Resources 
 
Engaging Philanthropy to Take Action on the SDGs   https://www.sdgphilanthropy.org  
 
Media in Support of Sustainable Development and a Culture of Peace (2015). 
http://www.unesco.org/new/fileadmin/MULTIMEDIA/FIELD/San-
Jose/pdf/Book_UNESCO_Media_and_Development_May_2015_01.pdf 
 
11 Leading Actions that Government Can Take Now to Begin Implementing the 
Sustainable Development Goals 
http://globaldaily.com/what-sdgs-can-we-track-now/ 
 

Updates Available 
 

Sustainable Brands.com sends daily articles on development 

https://www.sdgphilanthropy.org/
http://www.unesco.org/new/fileadmin/MULTIMEDIA/FIELD/San-Jose/pdf/Book_UNESCO_Media_and_Development_May_2015_01.pdf
http://www.unesco.org/new/fileadmin/MULTIMEDIA/FIELD/San-Jose/pdf/Book_UNESCO_Media_and_Development_May_2015_01.pdf
http://globaldaily.com/what-sdgs-can-we-track-now/


Sustainable Development Solutions Network  www. unsdsw.org sends periodic 
 summaries of developments  


